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INSEEC BUSINESS 
SCHOOL PARIS -  BORDEAUX 

FALL SEMESTER 2017 

 

Majors in English 

 

¶ International Business 

Management 

¶ Corporate Finance   

¶ Strategic Marketing Ma-

nagement 

¶ Supply Chain & Purcha-

sing 

¶ Luxury Brand Manage-

ment 

 

Students of INSEEC Business School 

About INSEEC Business 
School (IBS) 
Business School is the most prestigious school within Groupe INSEEC, holding 

the French national accreditation of ñGrande ®cole de commerceò. The business 

school strives to set itself apart along three main axes. First, by supporting men 

and women in their initial as well as their continuing education and helping them 

to define and bring to fruition their professional project within any type of organi-

zation, both in France and internationally. Secondly, in helping students a re-

sponsible and collaborative entrepreneurial spirit contributing to the creation of 

value in existing and new business activities. Lastly, in teaching students how to 

understand international practices and to meet the challenges of world markets.  

Values behind IBS  
INSEEC Business School continues to uphold the traditional values in which it 

was founded: the social, economic and cultural diversity of its learners; its histo-

ry, placing general culture and humanist values at the heart of its instruction its 

multi-campus layout and strong anchorage in each of its regions; a Faculty in-

volved in the creation and transmission of knowledge in response to the expec-

tations of economic stake holders; and fostering a network of companies and 

alumni committed to its educational project and/or involved in its governance.  

Factsheet - Programs in Management   2017 - 2018  

The International  
Accreditation Advisory 
Board of MBAôs (AMBA)  
officially granted its  
prestigious label to  

INSEEC Business School  



 

 

Fall Semester  

Management Program 2A P2019 

Students applying to this program are expected to have a basic understand-

ing of Finance and Marketing concepts. Students have to choose the program  

Full English or Full French. (EN = Courses taught in ENGLISH; FR = Courses 

taught in French) 

Core courses are offered in English or French on Bordeaux and Paris 

campuses: 

5 ECTS  General Culture  

Course includes: Introduction to geopolitics; institutional and politi-

cal concepts as well as news analysis  

5 ECTS  Applied Foreign Language  

Course includes: French as a Foreign Language, French culture,  

Business English 

5 ECTS  Strategy and Legal Environment 

Course includes: Diversity of corporate contracts, Strategic Busi-

ness, IDIC (INSEEC Digital Innovation Challenge) 

5 ECTS  Principles of Management and Finance 

 Course includes: introduction to financial management, corporate 

finance and IT management  

2 ECTS Doing Business in France (optional) 15 participants minimum 

 

Track : Students may choose one Track (one minor + mandatory core  

courses linked to the minor)  

Track Finance : 
5 ECTS Finance Core Courses (EN or FR) - Paris & Bordeaux 

   Course includes : Investment decision methods, Financial  

   Mathematics, Banking and Financial Markets 

Minor  (minimum 15 participants to be opened) 

5 ECTS Comptabilt®, Contr¹le (FR) - Paris & Bordeaux 

   Course includes : Comptabilit® approfondie, Management des 

co¾ts, Fiscalit® dôentreprise 

Paris Campus 
Paris is always a precursor with regards to 

the implementation of large projects and 

has an economic, social and cultural vitality 

that is constantly developing. The capital 

continually attracts investors as well as 

numerous multinational companies. Study-

ing in the heart of Paris enables you to 

enjoy a favorable economic and cultural 

environment that is future-orientated.  

The City of light is in first place as the best 

student town, in terms of: international influ-

ence (1st); culture (1st); studies (3rd) and 

employment (4th). For students wishing to 

study business, management or marketing 

in a European capital, the Paris campus 

has a lot to offer. Paris is a large city with 

roughly 2.2 million people. There are many 

monuments, museums, theaters and a 

bustling nightlife. The Paris campus offers 

both undergraduate and graduate courses. 

Inside IBS Paris Campus 

INSEEC Business School, 27 Avenue Claude Vellefaux, 75010 Paris, France 

Program Dates 
 

Mangement Program 2A 

¶ Mandatory Orientation  

(to be confirmed):  

  04 September 2017 

¶ Semester ends:  

  22 December 2017 

 

Mangement Program 3A 

¶ Mandatory Orientation 

(to be confirmed) :  

  05 September 2017 

¶ Semester ends:  

  22 December 2017 
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5 ECTS Finance dôentreprise - (FR or EN) Paris & Bordeaux 

   Course includes : Th®orie Financi¯re, Analyse financi¯re approfondie, Fiscalit® 

Track Marketing : 
5 ECTS Marketing Core courses (EN or FR) - Paris & Bordeaux 

   Course includes : Strategic Marketing, Consumer Behavior, Brand Management and Communication 

Minor :  

5 ECTS  Strategic Marketing (EN) - Paris & Bordeaux 

Course includes: Pricing strategy, international marketing and marketing trends 

5 ECTS  Marketing strat®gique (FR) - Paris & Bordeaux 

   Course includes : Nouvelles tendances du Marketing, International marketing, Strat®gie de pricing 

5 ECTS Marketing op®rationnel (FR) - Paris & Bordeaux 

   Course includes : Gestion des ®quipes commerciales, Distribution, Mer chandising. 

5 ECTS Marketing Digital (FR) - Paris & Bordeaux 

   Course includes : E-commerce, Trafic management, Community Management 

5 ECTS Communication et Publicit® (FR) - Paris  

   Course includes : Fondements et th®ories de la communication, Analyse strat®gique de campagne,  

   Initiation ¨ Photoshop 

5 ECTS   Luxury Brand Management (EN) - Bordeaux  courses to be confirmed 

5 ECTS     Wine and Spirits  (EN) - Bordeaux  

   Course includes: Wine Culture and Civilization, Intro to Wine Marketing and presentation of  the marketôs 

   participants, Evaluation and transmission of Wine companies 

 

Track Management : 
5 ECTS Management Core courses (EN or FR) - Paris & Bordeaux 

   Course includes : International Relations, Project Management, Cross Cultural Management 

Minor : 

5 ECTS International Management (EN) - Paris & Bordeaux 

   Course includes : International Management, Trade export, Global Finance 

5 ECTS Purchasing and Logistics (EN) - Paris & Bordeaux 

   Course includes : Purchasing Strategy, Supply Chain Management,  Trade regulations and negotiations 

5 ECTS Introduction aux probl®matiques RH (FR) - Paris & Bordeaux 

   Course includes : Introduction ¨ la GRH, Gestion des RH appliqu®es, Psychologie du travail 

5 ECTS Entrepreuneuriat (FR) - Paris & Bordeaux 

   Course includes : Business Plan, Marketing et Entrepreunariat, Lancement de nouveaux produits 
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Management Program 3A P2018 
Students applying to this program are expected to have a good understanding of 

Finance,  Marketing and Economic concepts as well as prior knowledge of their 

concentration of choice.  Students have to choose the program Full English or Full 

French. (EN = Course taught in ENGLISH ; FR = Courses taught in FRENCH) 

 

Core courses are offered in English or French on Paris and Bordeaux Cam-
puses 

 

5 ECTS  Management  

 Course includes: Skills management and Change management (For Dou-

ble Degree students : Management Tools) 

5 ECTS  Strategy  

 Course includes: Strategy 360 and Crisis night 

Optional : French Culture (2ECTS) and French as Foreign Language (2 ECTS) 

 

Electives (Major) : Students may choose one Major (15 participants mini 

          mum to be  opened)  

 

20 ECTS Supply Chain & Purchasing (EN) ï Paris & Bordeaux 

 During the past years, the world economy has gone through a series of 

turmoil. Business is now global and in this context, companies must 

adapt their strategies to face tougher and global competition, and keep 

their business profitable. Without question, purchasing and supply chain 

are the key drivers in the operational field to support companies to devel-

op new strategies, gain market shares, and improve their margins. This 

major will provide students with the understanding of supply chain and 

purchasing management in an international and global environment. The 

course will focus on examining the processes of organizations in pur-

chasing and supply chain, sourcing and outsourcing, supplier relation-

ships management, negotiations, forecasting, capacity planning, quality 

and inventory management. In addition students will also review the regu-

latory aspects of international trade, the management of contracts, finan-

cial issues, corporate social responsibility and how to work in a cross cul-

tural environment 

 

20 ECTS Luxury Brand Management (EN) ï Paris  

This major provides a divers and interdisciplinary approach to the global 

luxury industry. Professionals involved in the sector must learn how to 

adapt to an international environment as well as possess an acute 

knowledge of this complex and demanding market. This major is built to 

develop these skills in coherence and connection with the luxury sector. 

 

20 ECTS International Business Management (EN) ï Paris & Bordeaux 

 This major is aimed at students who want to increase their knowledge 

and develop the specific aptitudes required for a career in international 

management. It provides teaching that is oriented towards the opportuni-

ties resulting from globalization and the multicultural environment. These 

specificities combined with teaching in English and/or international con-

tent ensures that students obtain a better understanding of the manage 

 

Erasmus +  
 

Erasmus+ Code:  

FPARIS244 

 

Erasmus + Coordinator : 

 

Marjolijn KUIZINGA 

mkuizinga@inseec.com 

erasmus@inseec.com   

 
Contact Us 
 

 

Lorena ZANELLI 

Director of the  

International Relations 

Office 

Paris-Bordeaux-Lyon-

Chamb®ry  

 

Marjolijn KUIZINGA  

Erasmus + Coordinator 

erasmus@inseec.com 

 

Student Inquiries 
 

Paris Campus 
Ana Damnjanovic 

Eva ALONSO  

Justine DAMON 

incoming@inseec.com 

 

Bordeaux Campus 

Noemie DUPLANTIER  

International-

bordeaux@inseec.com  
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 ment challenges encountered throughout the value chain in the glob-

al economy. Students will learn about demand creation and satisfac-

tion in the global context including the management techniques that 

are essential to operating in the diversity of contexts present in the 

world. The teaching program can be divided into several sub-areas 

combining theoretical and practical work including the international 

business environment, cross cultural issues, organizational issues 

and current focus which provides the flexibility and adaptability to 

respond to the continuous changes encountered by international 

business people. 

 

20 ECTS Strategic Marketing Management (EN) ï Paris & Bordeaux  

   The major Strategic Marketing Management features a core strategic 

   marketing module, an innovation marketing module, a brand  man- 

   agement module, and a digital marketing module. During your stud 

   ies you will develop a knowledge and understanding of marketing  

   processes and procedures, including marketing engineering, market 

   ing planning  and strategy, marketing communications and brand   

   portfolio building, digital marketing, and e-commerce. The lecturers   

   of this major bring industry experience to the classroom, and content 

   will be delivered through lectures, seminars, self-study and analysis  

   of case studies. Group projects will be used to ensure you are ex  

   posed to the complexities of  real-world business problems. Through 

   the courses you will develop  both a critical view of the literature and 

   an understanding of how the theories apply to practical marketing  

   problems. Together this provides you with a solid basis for a creative 

   execution of  theories and principles in your marketing career. 

 

20 ECTS Corporate Finance (EN) ï Paris  

   This major exposes students to the various problems within the field 

   of finance as defined by companies. It  aims to train future decision- 

   makers in the functions of financial analysis, financial engineering  

   and financial management. Topics include: analysis work, compre- 

   hensive understanding of financial markets and  mastery of financial 

   analysis tools. Lessons are geared toward deepening the corporate  

   finance policies, financial analysis and financial decisions in a nation 

   al and international environment. 

 

20 ECTS  Communication Strat®gique et Multicanale (FR) ï Paris 

 Cette majeure forme des responsables de communication op®ration-

nels et polyvalents, capables dôadaptation et de sp®cialisation en 

agence, chez lôannonceur, en B to B et B to C. Elle apporte des con-

naissances g®n®rales et techniques des enjeux de la communica-

tion, renforcer les capacit®s dôanalyse ¨ travers la ma´trise de diff®-

rents outils. Comprendre et mettre en oeuvre des d®marches strat®-

giques de communication en r®ponse aux enjeux marketing. Savoir 

conduire des projets de communication dans leur globalit® tout en 

maitrisant les techniques et les outils de lôefficacit® publicitaire. Les 

®tudiants travailleront sur des outils op®rationnels au travers diff®-

rentes analyses, ®tudes de cas et travaux de mise en situation. Les 

enseignements de la majeure sont dispens®s par des professionnels 

de la communication. 

 

Bordeaux  
Students wishing to study 

within a traditional French 

city are encouraged to take 

courses in Bordeaux. Bor-

deaux is a port city situated 

in the southern part of 

France. It is the 9th largest 

city in France and a one hour 

drive to the seaside. Regular-

ly classed at the top of the 

most attractive cities, Bor-

deaux can be discovered by 

biking along the boardwalk of 

the Garonne river or during 

an evening in one of the nu-

merous nightlife spots. Alt-

hough Bordeaux intends to 

keep its place of choice 

amidst the aeronautic and 

technology sectors it does 

not mean it is any less occu-

pied with preserving its ex-

ceptional quality of life. Near-

by you will find the Atlantic 

Ocean and the immense nat-

ural lakes perfect for surfing 

and water sports as well as 

the Pyrenees perfect for ski-

ing and winter sports. 

INSEEC Buisness School, Hangar 19 - 
Quai de Bacalan, 33070 Bordeaux . 


