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WHAT INFLUENCES CONSUMER BEHAVIOR?

BUSINESS ADMINISTRATION

Model of consumer behavior

—»Motivation
Perception
Learning
Memory
Products & services Problem recognition Product choice
Price S Information search Brand choice
Distribution Evaluation of Dealer choice
Communications alternatives Purchase amount
Purchase decision Purchase timing
Post-purchase Payment method
N Cuttural behavior
Social
Personal
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Consumer behavior

% The study of how individuals, groups, and organizations select, buy, use, and

dispose of goods, services, ideas, or experiences to satisfy their needs and
wants

& ltis influenced by:

C: Economic Factor
* Disposable Income D: Personal Factors
* Size of Family * Age & life cycle
* Consumption & * Occupation &
saving lifestyle
* Credit Available * Personality &
* Additional income self Concept

B: Cultural Factor
* Culture

* Sub-culture

¢ Social Culture

A: Social Factors

* Reference
Group

* Family

* Role & status
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Cultural factors

Cultures

Social classes

\

Sub-cultures

LA GUERRA
DI INDIPENDENZA
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WHAT INFLUENCES CONSUMER BEHAVIOR?

Reference group

& Membership groups
(primary & secondary)

& Aspirational groups

& Dissociative groups
Find the opinion leader!

Social factors

Roles and status

Family
& Of orientation
+ Of procreation

.
I

1}

3 :



mailto:mingione@economia.uniroma2.it
Classic Spot of the Week 201446 Ikea (1994) Dining Room.mp4
How Chiara Ferragni turned her fashion blog into big business.mp4
The Impact of Social Cliques.mp4

WHAT INFLUENCES CONSUMER BEHAVIOR?

UNIVERSITY OF ROME TOR VERGATA
BUSINESS ADMINISTRATION

Personal factors

Age and stage in the lifecycle Lifestyle and values

Occupation and Personality and self concept
economic circumstances ‘ TR B ersoHalty ‘
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KEY PSYCHOLOGICAL PROCESSES
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Motivation

A need becomes a motive when it is aroused to a sufficient level of intensity to
drive us to act

Maslow’ s Herzberg’s

Freud’s Hierarchy Two-Factor
Theory of Needs Theory

Behavior Behavior Behavior is
IS guided by IS driven by guided by

subconscious lowest, dissatisfiers

motivations unmet need and

satisfiers
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KEY PSYCHOLOGICAL PROCESSES

Motivation: Maslow’s Hierarchy Of Needs

4 Esteem Needs
(self-esteem, recognition, status)

Universita di Roma
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Perception

The process by which we select, organize, and interpret information inputs to
create a meaningful picture of the world

% Selective attention
% Selective distortion
% Selective retention
& Subliminal perception

Touch

Taste - Sight
<y Sensory =

Marketing

Creating an experience

Hear Smell
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Learning

& Induces changes in our behavior arising from experience - drive

and cues (strong and minor stimuli)
& Generalization and discrimination (stimuli and responses)

Emotions Lol

Tiwank you,
& Many different kinds of emotions can be linked to brands mom

o Around a long time
Top-of-the-line insurance Safe

M em o ry Conservative T / Responsive
Good reputation \\ // Convenient

& Short-term vs. long-term memory

& Brand associations /7 >

& Memory encoding and retrieval

Good home and auto Personal service
insurance
Red color “Good Neighbors”
Agents that are part
of my neighborhood
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Thank you for your kind attention!

(Have B Nice Dayl)
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