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The Marketing Award for the University SIM

Sogni d'Oro, Fox, RAI, Fondo Ambiente Italiano, Vespa, TIM, Maserati,

Nasce il Premio Marketing per
le Universita su iniziativa di
Philip Morris Wind, Indesit, Milka, Trenitalia, Kraft, Unionplast, Enel, Simmenthal, etc.
1988 DAL 2007

2006
2022

Terrarelle

La Societa Italiana di Marketing

mantiene il modello di
students' competition
Il caso 2022
Il testo integrale del caso pud essere scaricato dal link alla fine di questa pagina;

dal caso é possibile accedere insieme a diversi documenti integrativi e contenuti

multimediali, che potrebbero tornare utili nello sviluppo del progetto.
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The origins: History of a family and an
enterprise

Rinaldi Group was founded in Giffoni Valle Piana, in the
province of Salerno in 1965, thanks to the intuition of
Giuseppe Rinaldi

Almost 60 years of life

Wellness Tech Company

« The company manufactures mattresses and everything that makes up the «bed
system» (sommiers, beds, sleeping supports and pillows).

» Over the years, Rinaldi Group has gone through several stages of change until it
reached its current configuration, which rightfully places it among the medium-
sized Italian companies in the sector.

* Since the 1990s, the founder's three children, Piero, Dino and Stefania have been
working alongside their father in running a business

« Since 2022, it has been a joint-stock company, classified as Benefit Company, and
innovative SME.
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The Company Today: The 3| Model

* Certifications

* Patents and Product
Innovation

* Process innovation
» Scientific Research

* International
partnerships

Int ti lizati :
niernatonatizat * International trade
shows

» Supporting sustainable
production

en?l?gi::é‘:tal e Circular economy and
photovoltaic systems

commitment
» Scientific dissemination
* Business associationism

XXXV Premio Marketing 2023

The numbers of Rinaldi Group
ﬂ2,337 squares sold; 52 employees;}

product certifications (Class 1IM, RINA and
100% Made in Italy Manufacturers); 4
production process certifications (3 ISO,
AEOQO), Legality Rating; 2 strategic sites;
Exports in 21 countries; 3 institutional
memberships and 4 partnerships for research
and development activities.

Rinaldi is placed among the top players in the
market (ranked 12th by specific turnover). In
relation to exports, Rinaldi ranks 11th in
export share compared to competitors (Year
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The brands of Rinaldi Group

* Night&More
« Valflex
« Dreamness

PREMIUM

DREAMNESS

Part of you

STANDARD

BASIC

~

PREZZO

VALFLEX
italian bed system

LIVELLO DI INNOVAZIONE

- p
& night & more

RinaldiGroup Bk
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Bedding market: supply side

» The global mattress market is in full bloom. It is estimated to grow at a CAGR
(compound annual growth rate) of 4.7% between 2020 and 2027

« ltaly is leading the way among global competitors thanks to creativity, quality and
expertise. The ltalian mattress market is on the rise and showing significant growth

rates

World mattress sales forecast (% of value) Sales trend mattresses Italian companies (€/000)
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The business
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Market breakdown Rinaldi Group

Breakdown of Rinaldi Group’s bedding market 2022 (%» Market breakdown of Rinaldi Group by type and

of Italy sales)

poliuretaniche
Molle

Lattice

price ranges (% in quantity)

100
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43,5%
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55,15

1,4%

Sekiiirna

| usso Allita Media Economica
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Sector structure

Principali dati del settore dei Materassi 2019 2020 2021
Companies (a) 882 859 860
Relevant companies (b) 70 70 70
Relevant companies employees 2.700 3.000 3.500
Treated companies 32 34 28
Internal market concentration(%)

Top 4 companies 25,6 26,7 25,7
Top 8 companies 39,9 39,7 36,3
Internal market value 551 550 705,0
Production value (Mn. €) 585 623 796,0
Export/Production (%) (c) 31,5 31,5 28,0
Import/market (%) (c) 27,2 22,4 18,7

a) Active enterprises classified under Ateco 2007 code 31.03 (Manufacture of mattresses)
(b) Capital enterprises with a turnover of more than 2 Mn. euros
(c) By value

» Slow but steady process of industrial concentration

« The mattress industry is highly competitive with low barriers to entry, so entry into the industry
as well as exit is fairly quick and easy.

» Trend toward strengthening of the most competitive firms

RinaldiGroup Bk
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Critical success factors in the bedding market

: DIFFERENZIAZIONE E INNOVAZIONE DEL

BRAND

La formula vincente & sempre piu basata sulla
creazione di un posizionamento unico del
brand, che diventa veicolo di credibilitae

affidabilita..
INTEGRAZIONE CON IL RETAIL E

SVILUPPO DEL CANALE ONLINE
Controllo della distribuzione, attraverso lo
sviluppo di una catena di punti vendita
monomarca (negozi di proprieta, negozi in
franchising)

Apertura di piattaforme di e-commerce
nell’ambito dei propri siti web che si
affiancano ai negozi offline

INTENSA ATTIVITA DIR&S

sono finalizzate all’innovazioni di prodotto
con relazione alle tecniche di imbottitura e ai
tessuti di rivestimento. Ampliamentodella
gamma offerta.

POLITICHE LEGATE ALLA

SOSTENIBILITA’
attraverso certificazioni di prodotto e
processo

FLESSIBILITA’ GESTIONALE E PRODUTTIVA
Produzione justin time

Disponibilita di una catena di fornitura solida in grado di
adeguarsi con rapidita di fronte a eventi estremi come
elevate intercambiabilita tra | fornitori per non bloccare Ia
produzione

DIGITALIZZAZIONE
Diventa importante la comunicazione attraverso i social
network e il sito internet.

RinaldiCroup  [EIlKe ﬁ
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Traditional and new players...

The industry is very heterogeneous

According to the Cerved 2022 survey, the top 8 companies control about 36.3% of the total market and with well-
known brands

Also very strong is the presence of numerous medium-sized enterprises, a very dynamic group in terms of growth
strategies through product differentiation and innovation,

High number of smaller enterprises, occupying small market niches and catering purely to the local market,
contributing to the extremely fragmented nature of the entire industry.
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Map of strategic clusters

MATERASSI: MAPPA DEI GRUPPI STRATEGICI, 2021

AMBITO TERRITORIALE

Interna- ESPORTATORI NAZIONALI
zionale
ALESSANDERX
MATERMOLL
GOMMAGOMMA
SALVADORI
VERAFLEX
BRAND DIGITALI
Nazionale FACONDINI
BALDI
NATALE NARDELLO
Operatori commerciali
FOLLOWERS
. DIFFERENZIATI
Plurire-
gionale
ALTRI OPERATORI
MINORI
Locale

LEADER
INTERNAZIONALI

TEMPUR SEALY ITALIA

GRUPPO IND.FORMENTI
HILDING ANDERS ITALY

MAT. MONTALESE
B&T

ITALBED

DEM ITALIA

LEADER NAZIONALI
MANIF.FALOMO

LEADER TELEVENDITE E
VENDITE PORTA A PORTA

FABRICATORE

RINALDI GROUP
DORSAL
RETIGRITTI
BIEMMERETI
LORDFLEX'S
GRUPPO BUONINFANTE
MORFEUS

ALTAFLEX

BACCIFLEX

FLEXILAN 2000

LB.I.M

MONDOFLEX

UGOFLEX

Basso

Medio Alto

GRADO DI DIFFERENZIAZIONE
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Distribution channels

e a
Increasing single-brand channels
. J
r A
Increase in e-commerce
- J
( )
Decrease in independent PoS
§ J
( Increase in private labels & digital h
L brands )
N
Increase in average PoS areas
- Y,
4 . )
Increasing the entrepreneurial
L connotation of the trade )

| |
| |
|

|l
|

Struttura distributiva del mercato interno 2019 2020 Var %
Mercato di riferimento
Mercato privato - 75% -
Comunita - 25% -
Televendita e altri canali diretti (a) 11% 13,5% 22,7
Catene monomarchio 12% 17% 41,66
Grandi superfici specializzate 15% 15,5% 3,33
Grandi superfici despecializzate 7% 5% -28,57
] Dettaglio specializzato indipendente 29% 29,5% 1,72
Negozi di mobili indipendenti 15,5% 11,5% -25,80
E-commerce - 8% -

(a) Porta a porta, per corrispondenza, call center

National leading
companies

i Tendency to take
' over distribution
: governance

1

Firms positioned on
the higher-end

Careful selection and
retention of specialty
stores and use of
trade marketing
strategies

XXXV Premio Marketing 2023
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Market analysis: Demand trends

13  7/18h.  4/5y.

Of life we spend Time required to Mattress replacement
it sleeping ensure physical and
mental regeneration

XXXV Premio Marketing 2023
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Market analysis: Demand trends

Growing focus on wellness and good sleep

| pilastri della salute

Il buon dormire, il
terzo pilastro del
benessere

Il sonno rappresenta una componente
fondamentale per I'equilibrio
dell'individuo e tanti sono i disturbi
che degenerano in vere e proprie
patologie legate alla mancanza di un
sonno ristoratore.

XXXV Premio Marketing 2023

18 Marzo - Giornata
Mondiale del Sonno
(World Sleep Day)

Promuove la cultura e la
consapevolezza del sonno come
fattore di benessere. In Italia &
promossa dall’Associazione Italiana
di Medicina del Sonno (AIMS). Lo
slogan scelto per il 2022 & Quality
Sleep, Sound Mind, Happy World.

R3S,
959
%’l”“

’0,

Piu ricerca
scientifica sui fattori
che garantiscono un
buon sonno

Il materasso pud garantire un sonno
profondo attraverso materiali (come il
Tecnogel, un composto poliuretano)
altamente innovativi, che aumentano
la conduzione termica dal corpo al
materasso e quindi la dispersione
nellambiente circostante

RinaldiCGroup
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Market analysis:
Iltalians’ mattress preferences

What Characteristics Does Your Ideal Mattress Possess?
 74.5% of people surveyed (Survey conducted

by Manilfattura Falomo, 2018) consider sleep @ /natomico ed Ergonomico °RT‘J:’°LZD°$$:;° ﬂ:z;;‘sg:‘mE"*”“‘E‘“‘m semerge
extremely important,

e 23% consider it quite important.

* The majority of people (55.4%) do not get
enough sleep, resting only five to seven hours
a night.

5.8%

* Traditional mattresses are not sophisticated
enough to meet the changing needs of
consumers.

Preference for technologically advanced and
medical solutions

Customization

Preference for anatomical and ergonomic

mattresses (e.g., latex and memory form
mattresses)

Preference for orthopedic and hypoallergenic
mattresses

RinaldiGroup Bk
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The market analysis: Buying habits

85%

Still buying in stores, but
shopping is increasingly
influenced by the web

30% 55% 10% 5%

Only buy mattresses in search for the product online but buy directly online choose in store and then buy
physical stores then buy it in a physical store online

1,7 billion euros 42%

Value of e-commerce in the furniture and Of the purchases of furniture and home furnishings
home living industry were made via smartphone

RinaldiGroup Bk
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The target market of Rinaldi Group

Understanding consumers’ needs

v

Products with high technological
content and innovation

Independent
specialty
retailers

23%

Other direct
channels

Large specialty Large non- Independent
stores specialty stores furniture
30% 20% stores20%

Distribution structure of Rinaldi Group*
(% on sales 2021)

. . t(T _A_
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Marketing communication

- Promozioni una - Fiere nazionali e - Convention - Social network
CLIENTI - Rete di retailer tantum nel periodo | | internazionali (gs. - Meeting (Instagram;
e agenti diautunnosulbrand Salone del Mobile aziendali Facebook)
Valflex - Cologne) - Sito web
- l:uere n.azwr;all e Eeen s - SO|CIat| network
CONSUMATORI internazionali (e.s. e R, Gt (Instagram,
FINALI Salone del Mobile Eongress] Facebook)
- Cologne) - Sito web
- Attivita all’interno
delle associazionidi .
- Sito Web
PUBBLICO sl e - Stampa online
\ Progetto pubblicité/ \ P /

progresso)

\ \ /
o O O O >

- * t(]_ ‘_a
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Marketing context: the problem

Attention to the issue of individual well-being has grown over the past few years, but

there is still a lack of awareness that good sleep reduces psychophysical stress and

Bositively impacts one's general state of health. Rinaldi Group, although recognized
y those in the industry as a "brand," still does not fully convey the values of

wellness even though the company has been engaged for years in promoting the

culture of good sleep and making products with high innovation content an

certified quality.

In addition, competition on trade marketing from maijor competitors and the
presence of new players adopting streamlined trade tormulas without
Intermediaries, disadvantages the company because of its corporate cost structure,
which is obviously heavier and more rigid than that of younger and more digitally
oriented players.

Finally, at the commercial level there are overlaps between choice of sales channels
and assortments/brands offered. In fact, bargaining power is today totally
unbalanced in favor of the seller (organized or specialized distribution; furniture
makers, specialists etc.) who sometimes does not sufficiently promote the culture of
good sleep and pushes the brands that assure him the highest marginality.

* * m t(r
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The challenge: 2023

Enhance and position the Rinaldi Group corporate brand and brand
architecture to convey the culture of wellness, and strengthen the
relationship with the customer-retailer by increasing market share

Dressed as the Marketing Team of Rinaldi Group, each team will need to:

1) Raise awareness among end-consumers that wellness also comes through a
culture of good sleep;

2) Develop a marketing plan to define Rinaldi Group's brand strategy in terms

of brand identity and brand architecture, which is able to position the Rinaldi

brand as a corporate brand with the customer-retailer, reflecting the values of
the wellness culture;

3) Rethink (possibly) the positioning of the various brands currently present
and business solutions that guarantee a medium- to long-term relationship
with the customer-retailer.

4) Increase market share by 5 percent in the next three years.

RinaldiCGroup

Societa Benefit
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Things to know ...

The marketing plan should have:

* An analytical dimension that frames consumer attitude and orientation
to mattress-related wellness issues and defines a mapping of
competitors on the strategic/operational profile;

* A strategic dimension aimed at segmenting the consumer and business
market so as to identify the most suitable channel types; and another
that develops and increases the perception of Rinaldi GrouF's
positioning as a corporate brand and vehicle of wellness values;

* An operational dimension that enhances along the entire value creation
process in addition to communication - both consumer and trade -
Initiatives aimed at improving product accessibility through trade
marketing actions, channel development, penetration, etc.

XXXV Premio Marketing 2023 RinaldiGroup
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Things to know ...

The target market is the Italian market

- The marketing budget available is 1,500,000.00 Euro for three years.
The available budget must be used to cover marketing costs only and
all other costs must be excluded from the evaluation.

- Analysis or data collection activities may be developed through the
preparation of questionnaires by students in order to investigate
consumer attitude and orientation to mattress-related wellness issues

- Corporate brand name cannot be changed

- Other brands can be (possibly) changed, or new ones can be (possibly)
introduced

* * m t(r
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The app

Information on the case study is available at:

- Official website www.premiomarketing.com
- App Marketing Prize 2023 - Rinaldi Group Case.

- The App facilitates the use of information about the case in line with the need for
greater digitization of content and multichannel access to it.

- The App will be available for free on the Apple store and Play store.
- Registration is required for its use

- For anillustration of how to register and its functionality, Tutors and Students can
consult the Marketing Prize 2023 App Usability Guide available on the official website.

- The use of the App is not mandatory but its use is strongly recommended to improve
interaction between students and tutors and to facilitate access from smartphones of
the extra content proposed for the case study.

RinaldiGroup Bk
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Marketing Award 2023 Mobile Application: I0S and
Android

PREMIO MARKETING
PER L'UNIVERSITA

RinaldiGroup

Societa Benefit PREMIO MARKETING
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Marketing Award 2023 Mobile Application
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PREMIO MARKETING
PER L'UNIVERSITA

RinaldiGroup
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Signiin

Don't have an account? Register

Password

Forgot password?

Signin

PREMIO MARKETING
PER L'UNIVERSITA

RinaldiGroup

Register
Already have an account? Sign in

Email
test@example.com

Password

Register

*4il

Completa i dati richiesti G

Dati non validi (correggi gli errori evidenziati)

Seleziona immagine di profilo

Nickname (univoco)

This field cannot be empty.

Nome

This field cannot be empty.

Cognome

This field cannot be empty.

Eta
18

Genere

Non specificato

Tipologia utenza

Partecipante

Tipologia Laurea

XXXV Premio Marketing 2023
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Marketing Award 2023 Mobile Application

Il caso

Premio Marketing 2023
XXXV Edizione
Il caso Rinaldi Group
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RinaldiGroup <=

Lazionda por ragaiungore la sua Misions con azioni che corlrbuiscono ala sostenibilta ambientae © al
benessere delfindico, punta con oppertunt investimenti sule 35

1. nnovazione
2 mermslazzions

The case .

PiU competivo Ifatt il mercato del beding in fala, come dimostrand | dat o satore, & concentralo verso,
ruppi ben consoldal o stoi. Nonostanta G, s assisto allemergere di nuovl player pil dinamicl ©
maggiormonto orenttil mondo digal.

1 potere contratuale & nft g fotaimente sbilancito a favore dol vendilore (dstribuzione organzzata o

spinge | brand che ol assicurano 1a marginalta i afta.

brand “Rinadr, evidenziando una opporunith non ancora cel tuto siutata. nolre Rinalds Group, sebbene

d loveto contenuto & movazione o quait cortfcata
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Marketing Award 2023 Mobile Application

4 Eventi

Tap per ottenere i dettagli sul materiale.

Consegnato materiale per l'analisi tecnica
fi 0.

6 Scaricate e studiate bene questo file wo...
2022-09-11 20:16:38.445906

Eventi

Events

I=h

* *
RinaldiGroup  EIAf*
Societa Italiana  pRemio MARKETING
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Marketing Award 2023 Mobile Application
Functions: The groups

Groups

. k3 < P2
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Marketing Award 2023 Mobile Application
Functions: The materials

Materials

¥

B Materiale

Tap a destra per accedere ai dettagli sul materiale.

Esempio di file Google Docs
Scaricate e studiate bene questo file...
September 8, 2022

Google Meet Link per incontro co...

test
September 10, 2022

Wikipedia
Studiate bene questo link...
September 14, 2022

Manuale di LaTeX
Scaricate e studiate bene questo pdf...
September 14, 2022

Podcast sulla storia di Italia
Ascoltate bene questo podcast...
September 6, 2022

Esempio di tesina
Scaricate e studiate bene questo file...
September 6, 2022

The Dark Side of the Moon
Studiate bene questo video...
September 10, 2022

n

Materiale

XXXV Premio Marketing 2023
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Marketing Award 2023 Mobile Application
Functions: Active team

d®b Active Teams

Tap per mostrare i dettagli del gruppo.
o0 °

Active Teams

Gruppo-3-0

Universita degli Studi di BARI ALDO MORO

Active team

I=h

* *
RinaldiGroup  EIAf*
Societa Italiana  pRemio MARKETING
Mﬂ,-kp[j"g [[[[[[[[[[[[[[

Societa Benefit

XXXV Premio Marketing 2023



Marketing Award 2023 Mobile Application
Functions: Profile

2 Profile

Per modificare fai un tap sul luchetto e poi su aggiorna.

Profile

Profile

Societa Benefit
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Marketing Award 2023 Mobile Application

The case

The first tab shows a document
which describes.tfle company
and the case study ~~ _

AR Il caso AR Il caso

Premio Marketing 2023
XXXV Edizione

=
RinaldiGr I i |
Il caso Rinaldi Group I P s

RinaldiGroup -

PREMIO MARKETING]
PER L'UNIVERSITA

o

Visita il sito web Rinaldi Group

SCAN ME

A o0 o
Prég.io Marketing 2023 : W s B E W 2 e
XXXV Edizione 2z

Mmoo BB

Il caso

Cursor

XXXV Premio Marketing 2023

RinaldiGroup [ ﬁ

Societa Benefit

——2
Societa Italiana
Marketing

PREMIO MARKETING

ererererer VERSITA



Marketing Award 2023 Mobile Application
Events list and details

4 Eventi

Tap per ottenere i dettagli sul materiale.

Consegnato materiale per l'analisi tecnica
Scaricate e studiate bene questo file wo... k
2022-09-11 20:16:38.445906

Consegnato materiale per
l'analisi tecnica

Scaricate e studiate bene questo file
word...Contiene una serie di elementi
utili lorem ipsum lorem ipsum lorem

ipsum lorem ipsum lorem ipsum
lorem ipsum Scaricate e studiate
bene questo file word....

L -

Eventi

_

XXXV Premio Marketing 2023 RinaldiCroup Bk gid

[0
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roups & tutors (1/2

. Gruppi

Tap per entrare in chat, Long tap per gestire il gruppo.

Nessun gruppo

Lot T )

Gruppi

XXXV Premio Marketing 2023

Completa i dati richiesti
Dati validi (controlla che siano corretti ed invia)

Seleziona immagine di profilo del gruppo

Nome del gruppo (univoco) (validato all'invio)

GruppoDiTest

Walter Sandoval (Tutor-0)

Crea gruppo

- Gruppi

Tap per entrare in chat, Long tap per gestire il gruppo.

GruppoDiTest

Universita degl Studi di BARI ALDO MORO

Canale del tutor: Tutor-0
Universita degli Studi di BARI ALDO MORO

4

Gruppi

-

Canale Canale del tutor:

utol
Universita degli Studi di BARI ALDO MORO

Membri
Tutor-0
Waltr Sandoval
Unlversita di BARI ALDO MORO
User-0.0
Asak Winite
Universita di BARI ALDO MORO

User-3.0
Mike White
Universita di BARI ALDO MORO

User-4.1
Hank Shrader
Politecnico di BARI
User-5.2

Jessie Sandoval
LUM Giuseppe Degennara

Gruppo GruppoDiTest

Universita degli Studi di BARI ALDO MORO
Punteggio: 0

Membri

User-0.0 |

Asak White

Universita di BARI ALDO
0RO

Seiil
capogruppo

Tutor-0
Walter Sandoval
Universita di BARI ALDO MORO

RinaldiCroup

Societa Benefit

S
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Marketing
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Marketing Award 2023 Mobile Application
Groups & tutors (2/2

4

XXXV Premio Marketing 2023

- Gruppi

Tap per entrare in chat, Long tap per gestire il gruppo.

GruppoDiTest
S Universita degli Studi di BARI ALDO MORO

Canale del tutor: Tutor-0
Universita degli Studi di BARI ALDO MORO

2.05

GruppoDiTest

Luca

o ==

Luca

o

Luca

o

Luca

o 55555

Luca

Luca

i Say something...

RinaldiGroup Bk

Societa Benefit

Societa Italiana
Marketing
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it
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PREMIO MARKETING
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B Materiale

Tap a destra per accedere ai dettagli sul materiale.

Esempio di file Google Docs
Scaricate e studiate bene questo file...
September 8, 2022

Google Meet Link per incontro co...
test
September 10, 2022

Wikipedia
Studiate bene questo link
September 14, 2022

Manuale di LaTeX
Scaricate e studiate bene questo pdf...
September 14, 2022

Podcast sulla storia di ltalia
Ascoltate bene questo podcast.
September 6, 2022

Esempio di tesina .
Scaricate e studiate bene questo file /.
September 6, 2022

The Dark Side of the Moon

Studiate bene questo video...
September 10, 2022

Materiale

XXXV Premio Marketing 2023

Marketing Award 2023 Mobile Application
Materials management

The Dark Side of the Moon

Studiate bene questo video...
— P —

conio ] son[vostres | chua |

Font selection problems
Native mode . . . ........

1 modifications

lems
New error messages . .

Old internal commands

0ld files < ;
Where to go for more help

troduction

to IXTEX 2z, the new standard version of the XX
Fstem.

ument describes how to take advantage of the new
our old BIEX documents with ISTEX
introduction to the new facilities ai|
who are already familiar with the old version of I}
manual for ITEX 26 nor is it a complete introducti

what of an historical document now, since IMTEX 2¢ c4

TEX 2c—The new BTEX release

ell, for more than 10 years now)

fous version of BTEX was known as IXTEX 2.09. Ove
1 developed for IXTEX. This is, of cow

15 popularity but it has had one unfortunate result;
:ame into use at different sites. This included

ilt with the New Font Selection Scheme (NFSS

0. Thus, to process documents from various places,
d to keep multiple versions of the IXTEX program.
Lt a source file it was not always clear for which forn

is have be

en.

n end to this unsatisfactory situation, IXTEX 2¢ has
| such extensions back under a single format and thus|
of mutually incompatible dialects of IXTEX 2.09.
t selection scheme’ is standard and, for example, a
XX format) or slides (formerly the SLITEX forms
which may be loaded by documents using the same

Video, Podcast

RinaldiCroup

Societa Benefit

Link, Documenti

S
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Most active groups

d®P Active Teams

Tap per mostrare i dettagli del gruppo.

Gruppo-4-0

Politecnico di BARI ~
~
Gruppo-3-0 \4 .
Universita degli Studi di BARI ALDO MORO Q Gruppo Gruppo-4-0
Politecnico di BARI
Gruppo-1 -0 Punteggio: 16248

Politecnico di BARI

e Membri

User-4.0
Mike Sandoval
Politecnico di BARI
Gruppo-5-0 —
LUM Giuseppe Degennaro Tutor-1
Jessie Jackson
Politecnico di BARI

Gruppo-2-0 1212pt User-5.1

LUM Giuseppe Degennaro & Hank Shrader
LUM Giuseppe Degennaro

) User-3.2
GruppoDiTest (EED Jessie Mortimer

Universita degli Studi di BARI ALDO MORO Universita di BARI ALDO MORO

e
(>
-
2

+ B B 9 e

Active Teams

. . L=
XXXV Premio Marketing 2023 RinaldiCroup Bk gid
Societa Benefit Societa Italiana PREMIO MARKETING

arketing PER L'UNIVERSITA
Marketing



Marketing Award 2023 Mobile Application
Profile management

2 Profile 2 Profile

Per modificare fai un tap sul luchetto e poi su aggiorna. Dati validi (controlla che siano corretti ed aggiorna)

B Logout E—) ﬂ Cancella Account i Logout E—)

~

Seleziona immagine di pnﬁ Seleziona immagine di profilo

N

Nickname (univoco) Nickname (univoco)

User-0.0 User-0.0
Nome Nome

Asak Asak

Cognome

Cognome

White White

1 Eta
81 31

Genere Genere

Uomo Uomo

Tipologia utenza Tipologia utenza
PR
Partecipante Partecipante

o
Profile

_—
it

XXXV Premio Marketing 2023 RinaldiCroup Bk«
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GRAZIE PER LATTENZIONE!

Coordinamento Scientifico:

Vittoria Marino
Universita degli Studi del Sannio B
vmarino@u

Letizia Lo Pr
Universita LUM
i, l.lopresti3@lumsa.i
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