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Lecture & Research Interests:
Marketing Strategy, Branding, Reputation, Corporate Identity, Marketing Ethics

Teaching Areas & Work:

Russell Abratt is Professor of Marketing (part-time) at the Wits Business School (WBS) and a
Professor of Marketing at the Huizenga School of Business and Entrepreneurship at Nova
Southeastern University. He spent 20 years as Head of the Strategy and Marketing area as well as
Academic Director at WBS. Before entering the academic world, he worked as a Sales Rep, Brand
Manager and Marketing Manager in the retailing and wholesaling sectors. He has had consulting and
training experience for many years and he has completed assignments for BMW, 3M, Pfizer, Dow
Chemicals, BIC, HP, Microsoft, Nedbank, VW, and Unilever amongst others. Professor Abratt has also
completed teaching assignments at leading business schools in Australia, the U.K., Netherlands,
South Africa and the U.S.A. He has received a number of teaching awards. He has had short- term
consulting assignments in Russia, Ukraine, U.K., Australia, Poland, Zimbabwe, Kenya, Ivory Coast and
China amongst others. His research has been published in leading journals, including California
Management Review, Business Horizons, Journal of Retailing and Consumer Services, Corporate
Reputation Review, Journal of Product and Brand Management, Journal of Brand Management,
Corporate Communications-An International Journal, Journal of Advertising Research, Industrial
Marketing Management, International Journal of Advertising, Journal of Business Ethics, European
Journal of Marketing and the Journal of Marketing Management amongst others .He is also the
author or co-author of 4 books on Marketing and Sales Management. He also sits on the editorial

review boards of leading international journals.

Publications:
Prof Abratt received a B rating (Internationally acclaimed researcher)with the NRF. Prof Abratt
published 6 papers in an FT top 40 journals (California Management Review and the Journal of

Business Ethics)
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Books and/or chapters in books

Abratt, R. (2011) Building corporate identity, corporate brands and reputation, Chapter 12, in
Klopper, HB and North, E. (eds),Brand Management, Pearson Education, South Africa, pp. 357-380.
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